
January OUT ON december 23, 2011
›››› Oils, lubricants and additives
›››› Batteries and ancillaries 
EDITORIAL DEADLINE FRIDAY NOVEMBER 18, 2011
ADVERTISING DEADLINE FRIDAY December 9, 2011

February out on January 27, 2012
›››› Diesel parts and kit 
›››› Steering parts and systems 
EDITORIAL DEADLINE FRIDAY DECEMBER 16, 2011
ADVERTISING DEADLINE FRIDAY january 13, 2012

the awards issue out on February 24
›››› 2012 CAT Award winners revealed
›››› Braking friction 
›››› Engine management, featuring gaskets
EDITORIAL DEADLINE FRIDAY JANUARY 20, 2012
ADVERTISING DEADLINE FRIDAY february 10, 2012

march out on march 23
›››› Filters

›››› Summer accessories and car care 
EDITORIAL DEADLINE FRIDAY FEBRUARY 17, 2012
ADVERTISING DEADLINE FRIDAY march 9, 2012

april out on april 20
›››› Training
›››› Cooling system and air conditioning
›››› SPECIAL: Spring Catalogue Guide 
EDITORIAL DEADLINE FRIDAY MARCH 16, 2012
ADVERTISING DEADLINE FRIDAY april 5, 2012

may out on may 18
›››› Clutches
›››› Garage and tooling, featuring the MOT
EDITORIAL DEADLINE FRIDAY APRIL 5, 2012
ADVERTISING DEADLINE FRIDAY May 4, 2012

june out on june 15
›››› Business intelligence software
›››› Diagnostics
EDITORIAL DEADLINE FRIDAY MAY 11, 2012
ADVERTISING DEADLINE FRIDAY June 1, 2012

july out on july 13
›››› Ignition
›››› Emissions parts and sytems 
›››› SPECIAL: Summer Garage Supplement
EDITORIAL DEADLINE FRIDAY JUNE 8, 2012
ADVERTISING DEADLINE FRIDAY june 29, 2012

august out on august 10
›››› Batteries and ancillaries
›››› Braking hydraulics 
EDITORIAL DEADLINE FRIDAY June 29, 2012
ADVERTISING DEADLINE FRIDAY july 27, 2012

september out on september 7
›››› Lighting
›››› Rotating electrics
›››› SPECIAL: Automechanika Show Guide
EDITORIAL DEADLINE FRIDAY JULY 29, 2012
ADVERTISING DEADLINE FRIDAY august 24, 2012

october out on october 5
›››› Wipers
›››› Winter accessories and Christmas gifts 
›››› SPECIAL: Autumn Catalogue Guide
EDITORIAL DEADLINE FRIDAY AUGUST 26, 2012
ADVERTISING DEADLINE FRIDAY september 21, 2012

november out on november 2
›››› Exhausts and catalysts
›››› Ignition
EDITORIAL DEADLINE FRIDAY SEPTEMBER 28, 2012
ADVERTISING DEADLINE FRIDAY october 19, 2012

december out on november 30
›››› Belts and chains
›››› Shocks and springs 
›››› SPECIAL: Winter Garage Supplement
EDITORIAL DEADLINE FRIDAY OCTOBER 26, 2012
ADVERTISING DEADLINE FRIDAY NOVEMBER 16, 2012

DON’T FORGET OUR REGULARS...

If you’ve got some exciting news about your business 
or some industry gossip, get in touch and tell us. 
We're also on the lookout for contributions to:

›››› cat chat: Letters and opinion
›››› READER PROFILES: Garages, technicians, parts & 
accessory retailers and motor factors on their businesses
›››› my aftermarket life: The 30 second interview
›››› separated at birth: Aftermarket looky-likies

remember TO INCLUDE FULL CONTACT DETAILS  
AND HIGH RESOLUTION PHOTOGRAPHy
for editorial: peter.lawton@haymarket.com
for advertising: jonathan.whitehead@haymarket.com

FEATURES 2012

www.catmag.co.uk

T HE   A F T ERM   A R K E T  M A G A Z I N E  W I T H  B I T E
42 december 2011  

www.catmag.co.uk

new gearhot products just in

cOmPANY SchaefflerPrOdUcT Fag bearingsWeb repXpert.com
Schaeffler automotive aftermarket 
has once again expanded its FAG 
wheel bearings range. New releases include Generation One 

(front) bearings which cater for 
models such as the latest Vauxhall 
meriva in various engine guises. 
Other additions include a Generation Three rear bearing for 

vehicles from Lexus, Suzuki and 
renault. Schaeffler says the new 
part numbers can cater for tens of 
thousands of vehicles in the parc.

cOmPANY alma winPrOdUcT glass cleanerWeb 
almawin.co.uk

Alma Win’s eco-friendly glass and 
window cleaner is designed for use 
both in the home and in the car, 
helping to keep windows and glass 
free from road grit and grime. 
Alma’s glass cleaner is ammonia 
free – meaning it won’t damage 
tinted glass, leather or vinyl interiors. The solution is also free 

from petrochemicals. It’s available 
from the Alma website, priced at 
£4.50 for 500ml.

cOmPANY T&C CoversPrOdUcT Hazard bookTeL 
02392 474711

This year Town & country covers 
Ltd has launched a brand new book 
to add to its product range. The 
Hazchem book is a 17-page hazardous substance diaplay containing 14 international hazchem signs. It is mounted on a 

powder coated aluminium base, 
and is designed to be easy to bolt 
in place permanently, allowing you 
to warn everyone of hazardous 
substance. rrP £75.

cOmPANY ValeoPrOdUcT Conversion kitWeb 
valeoservice.com

Valeo has extended its range of 
dmF conversion kits to 44, giving 
one of the largest car parc coverages available. New additions 

include applications for models 
from Ford, Seat and Audi. A further eight references are planned for release before the end 

of the year. Valeo says its conversion kit offers a cost effective alternative to replacing 
both the dmF and the clutch. 

cOmPANY UFIPrOdUcT FiltersWeb ufifilters.universalautomotive.comUFI’s water-fuel seperation system 
is proving to be a success story for 
the company, being used by not 
only some of the biggest Vm names but also in workshops. UFI 

warns that allowing water to enter 
the fuel system can cause serious 
damage. It says that only its  60.H20.00 filter guarantees water 

elimination. The company boasts 
40 years of experience in the filtering field. 

FILTerS ▼

cOmPANY BluecolPrOdUcT antifreezeWeb bluecol.co.uk
It’s coming to the time of year when motorists will be hammering at your 

door for antifreeze. OK, so not quite hammering, but there’s certainly an 

increase in demand. Handy, then, that bluecol has released its latest 

antifreeze range. Available in either two- or five-year versions, the improved 

formula antifreeze meets all the standards of the bS6580 regulation. This 

regulation requires antifreeze to be safeguarded against accidental 

swallowing by adding a bittering agent. The bluecol antifreeze range is colour 

coded for either two- or five-year versions (blue or red) and will give full 

winter protection down to temperatures of minus 37 degrees. If the weather 

does get that bad, bluecol also has a foldable snow shovel in its range. 

coming complete with a storage pouch, the collapsable shovel makes a 

perfect addition to the winter car kit. bluecol should know a thing or two 

about  winter products, after all it’s been making them since 1937.

PIcK OF THe mONTH ▼
beArINGS ▼

cOmPANY ringPrOdUcT Battery chargers
Web ringautomotive.co.ukring is taking the chance to shout 

about its range of SmartchargePro 
battery chargers, especially now 
winter has arrived. The SmartchargePro range has an 

eight stage charging cycle that 
ring says is a comprehensive and 
accurate charging technique. The 
range includes both 6V and 12V 
models, supporting 7A, 10A, 15A, 
25A, 35A, 50A and a 24V 8A model. Suggested retail prices 

start at £89.99. 

cLUTcHeS ▼

cLeANING ▼

cHArGerS▼

bOOKS ▼

GARAGE LIVESTALES FROM THE WORKSHOP
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A 
year or so ago we ran a story on Ross Varnam of Parkers Accident Repair Centre in Leicester 

being selected to represent the 
UK at WorldSkills 2011. He did brilliantly, winning 

Silver in the Autobody Repair category and freely 
admits he could not have 
done it without the backing 
of his boss, Andy Parker.Parkers is the sort of independent aftermarket 

business we all like to hear 
about – it has been going 
strong for nearly 100 years and 
continues to be successful.Andy Parker explains: 

“The company is owned by 
my dad and his two brothers 
and seven of their eight children are also directors in 

the business. In addition to the 
bodyshop and the all-makes 
service and repair workshop 
which I am responsible for, 
we also run a petrol station 
and a chain of 14 Parkers – 
The Parts People outlets.“Over the years we have had a 

lot of apprentices. Most of them 
start off okay, but about half will 
go down the wrong path within 
a year. Then you get great ones 
like Ross who want to achieve 
the highest level they can.”While the positive coverage 

of Ross’s performance has 
provided a welcome boost, 
some employers would be 
seriously nonplussed at their 
star pupil disappearing off for 
weeks on end. “We had to make some 

sacrifices in terms of Ross being 
away from the business for extra 
training,” says Mr Parker. 
“However, as in life in general, 
you get out what you put in. For 
me it is a personal thing. There 

“Every business should have young people making up 5-10% of their staff”
What is it like employing a WorldSkills medalist? Andy Parker  talks about 

the satisfaction he gets from seeing apprentices fulfill their potential 

quality repair for a reasonable 
amount of money. “Hopefully Ross will stay with 

us long term and put his exceptional skills to good use on 
the shop f loor. I know he has his 
eye on the management side, 
and we will help him to develop 
his skills even further.”

Ross Varnam of Parkers Accident Repair competing in the WorldSkills 2011 

* Neil Kennett

commitment of all the competitors was really inspiring.
“Even though times are hard 

it is important to keep investing 
and not stand still. We have 
recently put in a £16k rapid 
repair line because that is what 
f leet companies and insurance 
companies want – 24h turnaround for smart repairs 

and minor jobs.“We are also PAS125 accredited – only about 800 of the 4000 bodyshops 
in the UK are – and that 
gives people peace of mind that 
we have the right quality staff 
using the right systems.“There is a fair bit of crossover 

with the service and repair 
workshop, and we share knowledge and skills, especially 

on newer cars, to deliver a good 

GIVE US A SHOUT  IF YOU THINK YOUR BUSINESS IS 
AS GOOD AND WOULD LIKE US TO 
PAY YOU A VISIT EMAIL GARAGEPROFILE@HAYMARKET.COM

PARKERS ACCIDENT REPAIR CENTREESTABLISHED 1924OWNERS The Parker familyLOCATION LeicesterSTAFF 21
TRUSTED BRANDS OE parts, 
Valeo, Coopers, NGK, Champion, CommaTEL 0116 232 4999WEB 

parkersaccidentrepairs.co.uk

VITAL STATS

is no beating home-grown talent 
and I like to see people doing 
the best they can.“It is a hard time for employers at the moment, 

but every business should 
always be looking to have 
young people making up 
5-10 percent of their staff. 
They bring something different 
to the table because they are 
up with the latest knowledge, 
whereas your older staff might 
not have done any official 
training for 30 years or more.

“Me and a few of Ross’s 
colleagues went to the WorldSkills competition to 

support Ross and the other 
automotive contestants. The 
event packed out every square 
foot of the Excel centre in 
London, and the skill and 

Strategy
Braking & Hydraulics
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I ncreased sales, positive 
forecasts and now 
 a megabucks deal –  
the braking sector is  

in fine fettle.Let’s quickly cover the 

business news. In late 
September, TMD Friction 

Group SA was bought by 

Tokyo-based Nisshinbo 
Holdings Inc, making it the 

world’s largest brake friction 

manufacturer, with total 

automotive brake and friction 

sales in excess of €1bn. 
In these days when anything 

under a trillion seems meagre, 

consider this: a million seconds 

is 12 days; a billion seconds is 32 

years. Last year, TMD reported a 

20 percent increase in sales to 

€637m, so it is bringing a lot to 

the party. While the TMD deal is 

extraordinary, the braking sector 

as a whole is thriving. Unipart, 

recently sold for ‘an undisclosed 

sum’, points to a survey by 

automotive research specialist 

GIPA showing that the 
independent motor trade has 

increased its share of brake work 

by over four percent since 2006. 

Unipart’s technical manager, 

Dennis Robbins, concisely 

explains the repair essentials. 

“Brake pads and discs are 

critical to the safety of the 

vehicle and as such should 

always be regularly inspected 

for both wear and defects by a 

fully trained automotive 

technician,” he says.
“Brake pads should be 

replaced only in axle sets 

specified for the particular 

vehicle application and only 

with e-marked replacements for 

all vehicles below 3.5 tons from 

1/9/1999 onwards. Brake discs 

should also be replaced only in 

match batch pairs of axle sets.”

Since acquiring the popular 

Quinton Hazell (QH) brake 

brand, Klarius has brought 

together over 3000 dry brake 

components including, pads, 

shoes, discs and drums and over 

1200 wet brake components 

including cylinders, regulators, 

hoses and master cylinders into 

one ‘comprehensive’ range. It 

now covers 98 percent of EU 

vehicle parc.QH product manager Simon 

Bradley said: “The emphasis on 

quality cannot be 
underestimated. We have all 

heard stories about poor quality 

and counterfeit brake 
components entering the 

market, and that poses a problem 

for all non-OE aftermarket 

players, no matter what the 

brand, as customer confidence 

has a direct affect on sales.”
Mr Bradley sits on the 

regulation 90 development 

committee, which sets standards 

for replacement brake disc 

quality in the EU. “Regulation 90 

allows a maximum of 15 percent 

performance variation between 

an aftermarket replacement 

brake pad and an OE,” he says. 

No stopping the 
braking success train

What’S new?Federal-Mogul has released 

its new wagner range of brake 

pads, covering 96 percent of the 

european parc. The successful US 

brand is designed to complement 

the Ferodo range by offering quality 

brake pads at competitive prices.
Brembo has developed a new 

ventilated disc for commercial 

vehicles, featuring pillars with new 

‘star type’ geometry. As well as reduced weights and lower operating temperatures, brembo points 

to tests showing they are less 

susceptible to cracking.Brake engineering has 

unveiled a new matching oe 

quality brake pad range: Formula 

90. Featuring a new friction 

material formulation designed with 

both performance and consistency 

in mind, they boast ‘a remarkably 

stable performance with reduced 

fade across the test cycle’. Pagid has launched new features 

on its UK website, Pagid.co.uk, 

including a Pagid Professional 

section specifically for garage 

owners and technicians and an 

improved ‘find your local installer’ 

facility for consumers.

ate is credited with 
developing the world’s first 

integrated 

AbS system. These days the ATe 

trademark belongs to Continental, 

which describes brake servicing as 

‘a major source of income for 

garages’. Its ATe range includes 

replacement parts, test equipment 

and specialist tools.

b
o

SC
h

Braking parts remain a hot market sector

NeIl KeNNett  is an experienced journalist 

and managing director of 
Featurebank ltd, which 

specialises in automotive 
journalism and Prcomment@haymarket.com
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L ast month we considered 
some of your critical 
strategic planning 
decisions for 2012, now it 

is time to consider your 
marketing. The UK’s advertising 

and marketing next year will be 

bolstered by Olympic Games 

excitement, 

and European 

Football tournaments, but 

potentially dampened by 
economic gloom and  
ongoing pessimism. What’s 

your plan? One thing is for  

sure. You need one!Amazingly, when I talk to 

factors, garage owners and 

motor industry professionals, 

they are surprisingly vague 

about their marketing activity. 

Some say that they have their 

favoured methods, some “wait 

and see”, some talk in general 

terms about internet and social 

media, but very few have a 

balanced, considered, well-

prepared, month-by-month idea 

of what their marketing activity, 

and the associated cost, will be. 

Look at your management 

accounts, marketing will be 

amongst your biggest costs and, 

by definition, completely 
controllable. So how are you 

going to control them?BaLaNceThe answer is simple. Whether 

you are a small garage employing 

three technicians or a national 

factor employing thousands, you 

need a strategy that’s properly 

prepared, used and updated. 

Preparing it is not hard as long  

as you ask yourself simple 
questions:n What is the marketing 
trying to achieve?n Who is your target?

n What do you want them 

to do?

Marketing can be generic or 

specific. Many large companies 

spend a fortune and their 
marketing message is 

simply brand reinforcement and 

desire building. Guinness, Audi 

or Coke never tell you a price, 

nor do they detail how or when 

you can buy it, but all want you 

to have a favourable regard for 

the product when you are 

choosing a brand to buy.
Whilst this is fine for a 

manufacturer or distributor, 

much of what a retailer or 

wholesaler needs is to be more 

direct and that is where specific 

offers and current availability is 

more appropriate.Decide which media and 

which type of message is going 

to work best. To decide this you 

must research your audience, 

understand their needs and 

match them to your products. 

There is little point in marketing 

great products that nobody 

wants. That’s fishing in an 

empty pond!Finally you must give your 

targets an easy route to you. If 

you want them to respond make 

it easy for them to do so. 
Freephone numbers, freepost 

addresses, web addresses, email 

or text responses all make good 

sense. All the best marketing 

campaigns make it very easy for 

the customer. “Ask for Alan”, 

“Ref 2012 Offer” “Priority 
response” and similar give a 

strong impression that it is very 

easy to take up the offer.
Whatever your offers are, you 

need to produce your plan 

month-by-month, campaign-by-

campaign and ensure that you 

have the resources to run it 

properly. Your 12-month plan 

will be a mixture of generic 

messages – regular magazine 

features and adverts, yellow 

pages, static web pages, possibly 

other media such as sponsorship, 

poster sites and bus backs – and 

specific campaigns and offers. 

All must be properly costed 

and carefully reviewed to ensure 

that the exact message required 

is actually sent out. Then you 

can design and plan the specific 

campaigns that should then run 

throughout the year. The nest 

should be ready – prepare your 

adverts, web pages, leaflets, 

customer handouts and other 

materials in good time.THe rOLe Of sTaff
One of the most common and 

most wasteful failures of 
marketing is when staff are 

ignored. Remember, no one 

knows your customers better 

than your front line staff so any 

specific offers and sales 
campaigns should involve them. 

If they don’t believe in the offer, 

you can be sure that they won’t 

try to promote it. Staff too can 

help to make your marketing 

more effective by asking a few 

simple questions to customers:
n Have you seen this 

month’s special customer 
offer? Let me tell you  
about it.
n Have you visited our 

website this month? We 
have some new special  
web based offers that we 
think you will like.n I have some special 

prices and products for our 

best customers. Can I put 
some information in the 
post to you?n We have some exciting 

offers that come up some  

days, what is a good email 

address to contact you on if  

we get something that we 
think you’ll like?n What did you think 

about last month’s offer  
on brake pads?Staff may need a little training if 

they are not used to asking these 

questions but, if asked properly, 

they are not aggressive nor 

intrusive. They should not give 

offence to any customer and will 

ensure that carefully prepared 

marketing has the best chance 

of succeeding.
aNd fiNaLLy….Review the activity. Did it work? 

If not, why not? If yes, when  

can we do it again without 

“milking” it? What did the staff 

think of it? What did customers 

think? Ask plenty of questions 

so that when formulating future 

activity you enjoy the same 

successes rather than suffer 

from the same mistakes. 

Marketing is essential 
for a critical year 2012

Making sure you hit the nail on the head is vital if you want marketing to 

work, says John Genge. He explains the nuts and bolts of a good strategy

in assOciatiOn with

JOHN GeNGeis an aftermarket specialist 
working for trend tracker Ltd 

but the views expressed in this 

column are his own
comment@haymarket.com

“There is no point marketing products no 

one wants. That’s fishing an empty pond”

E uro Car Parts is facing a potential fine of up to £80,000 following arrests 
of illegal workers by the 

UK Border Agency. A total of twenty workers were 
arrested during simultaneous 
raids by the UK Border Agency at 
ECP’s national distribution 

centre in Tamworth, Staffordshire, and the company 
headquarters in Wembley, West 
London on 29th September. 

The government authority says 
it was “acting on intelligence”, 
while ECP says most, but not 
all, of the implicated workers 
were not direct employees of 
the company.According to the UK Borders 

Agency, ten arrests took place at 
each ECP location. You can see in 
the timeline below where these 
arrests occurred, and which 
other companies besides ECP are 
involved.

Of the ten arrested at ECP’s 
Tamworth site, the UK borders 
agency confirmed that nine had 
been detained pending the 
results of the investigation. They 
also said that the tenth worker 
has been released on immigration bail while they 

obtain the 
documents needed to remove 
him from the country.In a statement the agency said: 

“Any business that takes on 
foreign nationals without 
permission to work is breaking 
the law and undermining law-
abiding employers.“Rogue businesses face 

heavy fines and possible prosecution. We will continue 
to crack down on companies 
that employ illegal workers and 
fail to carry out proper checks 
on passports and other identity 
documents.”Although ECP said three 

Tamworth employees did 
provide it with false information 
and documentation and are 
under continuing investigation, 
no ECP employees were found to 
have broken employment 
regulations at Wembley.ECP people director Martin 

Gray says one employee that 
was arrested has also since been 
sent a letter of apology.“The vast majority of workers 

that have been written about are 
not employed by Euro Car 
Parts,” said Gray.“They are agency workers 

that were on ECP premises, 
provided by reputable agencies 
that had given us undertakings 
that all their staff [had the] 
right to work in the UK.Collectively the two recruitment companies implicated face fines of £50k.
“As we pay a flat rate of pay, 

there is certainly no incentive for 
us as an employer not to employ 
people without the UK right to 
work status – in fact, when you 
take into account the negative 
publicity and potential fines, it 
makes absolutely no sense at all.”

“They were agency workers that were on ECP premises”

ECP faces £80,000 fine 
over illegal workers

1

ECP’s Tamworth site where arrests were made
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5 HOT STORIESBEHIND THE HEADLINES

StaffordshireStaffordshire Police arrest three 
Brazilian men for affray. When 
questioned the men say they work 
at ECP’s Tamworth site. It is later 
found that none of the men have a 
right to work in the UK and they 
are removed to Brazil.

Wembley  the UK borders agency arrests a further ten people, 
one of which is an ECP employee. The other nine workers are employed by two logistics firms: Ishan Logistics and Map Logistics.

TamworthThe UK border agency arrests ten 
people. Of these the UK Border 
Agency says five are ECP employees, with the other five 

working for two recruitment 
agencies, SRI SRI Ltd and Winner 
Recruitment

“As a company we ensure 
that we hold all the necessary 
documentation and carry 
out monthly checks. We 
have no reason to employ 
illegal workers.”The company says that while it 

will continue to help the borders 
agency with their investigations, 
it will also be pursuing the 
matter internally. Gray said: “Once these investigations have been completed we will be taking 

further action as our name and 
reputation has been tarnished 
with what we believe is inaccurate and misleading 

information.”The news comes as the government sets out new 
regulations regarding employing agency workers. 

The rules, which came into 
effect at the beginning of October, entitle agency workers 

equal treatment in comparison 
to permanent workers.In essence, the rules mean that 

agency workers have the same 
rights as permanent workers 
when it comes to basic conditions like pay, holidays and 

performance related bonuses.
The legislation affects all 

companies who make use of 
agency workers. The RMI is 
urging all of its members to get 
in touch to make sure they fully 
understand the new rules and 
are prepared for any changes 
they might have to make. The UK borders agency 

commented that any employers 
who are unsure of the steps they 
need to take should contact the 
agency’s employer’s helpline on 
0300 123 4699. They also noted 
that anyone wishing to report a 
company for suspected employment of illegal workers 

can do so via Crimstoppers.

DARREN MOSS  is CAT magazine’s in-house 
reporter and self-confessed 
petrol head

comment@haymarket.com

UK BORDER AGENCY ARRESTS
February 2011 September 29, 2011

publicity and potential fines, it 
makes absolutely no 
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the UK borders agency arrests a further ten people, 
one of which is an ECP employee. The other nine workers are employed by two logistics firms: Ishan Logistics and Map Logistics.

company for suspected employment of illegal workers 
can do so via Crimstoppers.

TAMWORTHNational Distribution Centre

WEMBLEYECP company heaquarters
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